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Conference Introduction Keynote Speakers

Michael Hall
Professor
Department of Management, Marketing and
Tourism, University of Canterbury
Co-editor, Current Issues in Tourism
Field Editor, Frontiers of Sustainable Tourism

Li Miao
Professor
Head of Department of Integrated Resort
and Tourism Management,

University of Macau
Executive Editor, Journal of Hospitality

We are delighted to announce the 2nd International Early-Career Researcher Conference in

Hospitality and Tourism (IECR 2025) will be held in Macau University of Science and Technology and Tourism Research
(MUST) from May 9-11, 2025. We now warmly invite scholars in the field of hospitality and

tourism management to actively submit papers to this conference. This conference aims to provide a

platform for postgraduate students and early-career researchers to expand their research, network

with the excellent scholars, and disseminate knowledge addressing the developmental opportunities Ben K. Goh

and challenges in the global hospitality and tourism management. Whether you are a student, an Professor

academic, or a practitioner, this conference offers you a unique opportunity to interact with

Dean of Faculty of Hospitality and tourism
Management, Macau University of Science
and Technology

hundreds of colleagues from around the world.
We value the high-quality research article which investigates the important questions and
reports the interesting findings in the field of hospitality and tourism management. We accept both

conceptual and empirical articles and welcome both quantitative and qualitative research.
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Forum Speakers

Dr. Michael Lin
Assistant Professor
School of Hotel and Tourism
Management,
Hong Kong Polytechnic University

Dr. Jue Wang
Head of Global Business Dept. (Grad.)/
Assistant Professor
School of Global Studies,
Kyungsung University

Dr. Lu Zhang
Associate Professor
School of Hospitality Business,
Michigan State University

Dr. Siamak Seyfi
Assistant Professor (tenure track)
Geography Research Unit,
University of Oulu, Finland

Dr. Jose Wong
Assistant Dean &
Associate Professor
Faculty of Hospitality and Tourism
Management, Macau University of
Science and Technology
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Organizational Structure of IECR Conference Conference Instructions

1. Conference agenda

IECR 2025 Conference Organizing Committee 9 May 2025 (Friday)
Conference Chairs TIME |ACTIVITY DESCRIPTION VENUE
Professor Ben K. GOH 09:00-10:00 | Registration Check-in and Welcome Registration
A iate Proft Jose Weng Chou WONG :
ssocate Hrofessor Jose Teng Hhot 10:00-10:05 Emcee Announces the Start Opening Ceremony
Program Chair
& ' 10:05-10:10 Welcome Remark
. . Opening
Associate Professor Su-Ying PAN 10:10-10:15 . Souvenir Presentation Session
Cality Coai Session
Hospitality Chairs 10:15-10:20 Group Photo
Assistant Professor Chieh Yun YANG (Brenda) 10:20-10:30 Promotional Video
Assistant Professor Yan FENG
Committee Members
Associate Professor Chen-Kuo PAI Associate Professor Juan TANG Keynote Speech by Professor Michael Hall,
. . . . I Department of Management,
Associate Professor Ming LEE (Hoffer) Assistant Professor Ting Pong CHENG (Vincent) Marketi dT .
. arketing an ourism,
Assi . . . 10:30-10:50 | Session 1 . . £
ssistant Professor Jing LIU (Gloria) Assistant Professor Chao LIU Un1vers1ty of Canterbury
Assistant Professor Jinkyung KIM (Jenny) Assistant Professor Amr Al-Ansi Co-editor, Current Issues in Tourism
. ) . . ! Field Editor, Frontiers of Sustainable Tourism
Assistant Professor Xiao HU Assistant Professor Yihang ZHANG (Kelvin) N101
Assistant Professor Rui GOU (Gloria) Assistant Professor Heewon KIM
Dr. Jing YU (Jasper) Dr. Dimin WANG
s. Zhongying OU (Michelle) : Mi
2
M gying Keynote Speech by Professor Li Miao
Student Helpers Head of Department of Integrated Resort and
10:50-11:10| Session 2 Tourism Management, University of Macau
Liu XU Jiaojiao WANG . . T
Doctor of Philosophy in Tourism Management Doctor of Philosophy in Tourism Management Executive Editor, :Iournal of Hosp ltahty and
Tourism Research
Jingye DU Yingan HUO
Doctor of Philosophy in Tourism Management Doctor of Philosophy in Tourism Management Keynote Speech by Prof. Ben Goh. Professor
. 9 b
Yuxin SONG Shiyi ZHANG Dean of Faculty
Master of International Tourism Management Master of Hotel Management 11:10-11:30| Session 3 of Hospitality and tourism Management,
Macau University of
Science and Technology
Roundtable
11:30-12:00 . Roundtable Forum
Session
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TIME ACTIVITY DESCRIPTION VENUE 11 May 2025 (Sunday)
12:30-14:30 Lunch Break Lunch Break Food Studio at O building TIME ACTIVITY DESCRIPTION VENUE
. ) . . . 0506, 0511, 0512,0606, 09:00-11:00 Campus Tour Campus Tour MUST
14:30-15:45 Session 1 Presentation Session B303, B401,0207
15:45-16:15 Tea Break Tea Break 0205
16:15-17:30 Session 2 Presentation Session 0506, (})32)2’ (};zg’ 05 2. Transportation guidance
SEG-FHTM Presented by: I. Zhuhai City
16:15-17:30 . Dr. Su-Ying Pan 0207
Funding Report
Dr. Yan Feng Zhuhai Jinwan Airport—Ports in Zhuhai
10 May 2025 (Saturday) : Zhuhai Airport Express :
TIME ACTIVITY DESCRIPTI ENUE
¢ s¢ ON VENG Use the WeChat mini program "Zhuhai Airport Express" to book or purchase
. . . 0404,0405,0406
9:00-10:15 Session 3 Presentation Session ’ y
0409,0410, 0411,0412 tickets on site, you can choose any of the following three dedicated lines:
10:15-10:45 Tea Break Tea Break 0402
Presented by Zhuhai Airport-Hengqin Port: Bus 30 RMB/person; Commercial vehicle 45
Dr. Michael Lin
Early-Career Dr. Jue Wan. RMB/person
10:45-11:45 Researcher Dr. Iilu Zhang 0702
Forum Dr. éiamak Seiﬁ Zhuhai Airport-Gongbei Port/Qingmao Port: Bus 30 RMB/person; Commercial
Dr. Jose Wong hicle 55 RMB/
0404,0405,0406, vemele person
11:45-13:00 Session 4 P tation Sessi 0409,0410,0411,0412,
ession FESCITAtioN Session 0305.0306 * Zhuhai-Zhuhai Airport Intercity Railway (About 17 RMB) :
13:00-14:30 Lunch Break Lunch Break Food Studio at O building Purchase tickets through 12306 and you can go directly to Henggin Port (Henggin
‘ ) . . . 0404,0405,0406, . . . e
14:30-15:45 Session 5 Presentation Session 0409.0410,0411,0412 Station), Gongbei Port or Qingmao Port (Zhuhai Station).
15:45-16:15 Tea Break Tea Break 0402 - Taxi :
0404,0405,0400,
16:15-17:30 Session 6 Presentation Session 0409,0410,0411,0412, Taking a taxi from Zhuhai Jinwan Airport to Gongbei Port (Qingmao Port) takes
0305
18:30-19:00 Start of Gala Dinner about 40 minutes, about 130 RMB.
19:00-19:05 Speech by Dean of FHTM,
T Prof. Ben K. Goh . Taking a taxi from Zhuhai Jinwan Airport to Hengqin Port takes about 30 minutes,
. - The Grand Lisboa Palace,
19:05-19:10 Gala Dinner Presentation of Best Paper Macau
e Award about 100 RMB.
19:10-19:15 Group Photo
19:15-20:30 Enjoy Dinner

7



Railway Station—Ports in Zhuhai

- Zhuhai Station — Gongbei Port or Qingmao Port: within walking distance

- Hengqin Station—Hengqin Port: within walking distance

II. Macau

Taxi

Radio Taxi : +853 2881 2345

APP hailing a Taxi: &% Z PLUS

Note: (D There are additional charges for waiting and luggage;

@ It is recommended to prepare cash payment in Macau Pataca (100 MOP = 90 RMB);

®If you don’ thave cash in Macau Pataca, you can also pay via WeChat/Alipay, RMB:

HKD: MOP=1:1:1

Bus

Macau bus information

Route information: https://www.dsat.gov.mo/dsat/bus_route.aspx

real time location : https://www.dsat.gov.mo/bus/site/busstopwaiting.aspx?lang=en
APP: = L 3pxt

Note: WGeneral buses/urban rails cost 6 MOP per person per trip, routes with the suffix
"X" in the name cost 8 MOP per person per trip, please prepare change in advance. A
small number of routes support WeChat/Alipay payment, so you need to contact the

attendant before getting on the bus;

@ To get on the bus, you need to wave to the bus and to get off, you need to

press the bell in advance.

Ports in Macau—Macau University of Science and Technology
Taxi

From Gongbei Port : about 25 minutes, about 140 MOP

From Hengqin Port: about 10 minutes, about 45 MOP

From Hong Kong-Zhuhai-Macau Bridge Macau Port: about 25 minutes, about

140 MOP

From Macau International Airport: about 5 minutes, about 40 MOP

Bus

From Gongbei Port: AP1, AP1X, 51A, 51X to Wai Long/M.U.S.T. Station, or

25AX to Est. Do Istmo/ C.O.D. Station, about 40 minutes.

From Henggin Port: 25B to Est. Baia N. S. Esperan¢a/ Istmo Station, about 20

minutes; 701X to Av. Dr. Henry Fok / C.O.D. Station.

From Hong Kong-Zhuhai-Macau Bridge Macau Port: 101X to La Marina

Station, transfer to 51 to M.U.S.T / Terminal De Carga Do Aeroporto Station.

From Macau International Airport: 26, 36, AP1, AP1X, MTI, 51A, 51X, N2

to Wai Long/M.U.S.T. Station, about 5 minutes; take the light rail to M.U.S.T.

Station, about 3 minutes.

10
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(1) Bus Stop Map: (3) MUST Block 0-0702 ( Conference Venue )
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Block 0-0702, located on the seventh floor, is a spacious lecture theatre
that accommodates large-scale events.

(4) Food Studio ( Conference Venue )

Block N-N101, located on the first floor of the N Library Building at the The Food Studio, located on the groutlld floor of Bulldlng O at the
Macau University of Science and Technology, is a spacious venue suitable for Macau Umver.sn.y Of, Scmr_lce an.d.Tec.hno Ogy’ offers over 9_00 dl.nlng
lectures, roundtable meetings, freshman registration, and other activities. seats and specializes in Asian cuisine, including Southeast Asian dishes

and local specialties.

11 12
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(5) Grand Lisboa Palace ( Conference Gala Dinner Venue ) (6) MUST Map

Grand Lisboa Palace is located in Macau’s Cotai district, a vibrant

hub for entertainment, culture, and luxury. Grand Lisboa Palace Resort saxe E mmeo
Administration building Recreational Complex

Macau unites world-class excellence and visionary aesthetics in one B AR, ..

LIPS ]
@

®
-

H

b

4

El

LS ]

integrated resort. Referencing the Chinoiserie style popular in Europe e KO arumee_

during the 17th and 18th centuries, Western architectural forms are ® M @s g
-

combined with Chinese symbols such as the dragon, phoenix and lotus; i NE sanmsa

all of which represent blessings highly valued in Chinese culture. Here, .

you can discover top-tier gastronomy curated by internationally renowned

brands. Grand Lisboa Palace, bold and original from Macau, will redefine _

travelling and leisure experiences, giving new meaning to what's already
legendary. 3. Enquiries

For any enquiries, please contact the [IECR Conference Committee 2025 by

Tel: +853-88972381 or E-mail: FHTMConference@must.edu.mo

13 14
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Conference Schedule

10 mins each person, 60 mins presentation +15mins Q&A 10 mins each person, 60 mins presentation +15mins Q&A
Construction of the Dietary Cultural Gene Pedigree and o e B £ 0 e b
108 Tourism Revitalization Pathways for the Huai’an- 110 TR 22 8 AR AL
Yangzhou Section of the Grand Canal
127 AT TR ESABE Hanr b K2 shsfkh
0 R A
105 Can livestreaming affect female tourist sharing behavior AT RALS
and visit Intention? The lens from Macau gastronomy Paper
> 0606 | IDNO-| o g s AL B AMRS R P 5 R P K
D 161 LU
0506 0. Visual Stimuli of Destinations under Filters and Tourists'
169 |Behavioral Intentions: A Study on the Mediating Roles of| .
Emotion and Trust ™ & B EAR - vy B PG A8 MU AR AL 1 RAR IR AT
8 2564 MR
170 To Investigate the Synergy Effects of Integrating Drone Session Chair 4: Dr. Liu Chao
Shows with Festival Activities Investigating the Factors in Creating Destination
148 |Intellectual Property A Study of Successful Business Case
Session Chair 1: Dr. Cheng Ting Pong Replication
103 Unlocking the power of multimodal gnline reviews: A 149 Examining Risk Factors Influence Health and Wellness
Session 1 multisensory perspective Session 1 Tourists” Willingness to Travel: The Case of Macau
ession - - - - Paper
9-May | (14:30- Exploring the impact of virtual reality presented museum 9-May | (14:30- ID No.
15:45) Paper 104 tourism on senior tourlls::tThe lens from sensory 15:45) B303 o Research on the Factors Affecting User Loyalty to
1D No. marketing Chatbot Tools in Travel Apps
0511
107 Exploring IC.uj\tomer's fB rimd Experiencle S withig Heritage 280 Research on the Impact of Artificial Intelligence
Hotels: A case of Old Boma Hotel in Tanzania Technology on Customer Loyalty in the Hotel Industry
Session Chair 2: Dr. Wen Jun Session Chair S: Dr. Timothy Lee
The drivers of the restaurant circular market system for
121 P A A o 4 T AR R B AR A 112 [packaging and food waste: A study of system stakeholders|
FEAT 14 F AR B0 3 in New Zealand
] ] ] 116 Examining the relationship of work-family conflict to job
b 125 WRF B R T ARk 09 B ATRR B B Paper and life satisfaction: A case of hotel frontline employees
aper
D ?\Io - - - - - ID No. Research on Human Resource Practices, Leadership, and
0512 185 ] % AT B TSR ¢ BOF RIS S S A AL B401 126 [Employees' Work - Family Relationships in the Context of
KBRS R, Disability Inclusion
E AT R AR RIT A AR T R Green-washing: the Credit Overdraft Crisis of Green
IETN e AT i 145 [Hotel? An Exploration of Establishing Loyalty of Touri
A IRPCAT B F DS IR AET SR E M @ 494 ) otel? An Exploration of Establishing Loyalty of Tourists
to Green Hotels
Session Chair 3: Dr. Wang Dimin Session Chair 6: Dr. Lee Soyeun

15 16



I Ln N

[ IE BPR The 2nd International Early-Career Researcher Conference Hospitality and Tourism Conference Program
A= —
—— A A Y &
10 mins each person, 60 mins presentation +15mins Q&A 10 mins each person, 60 mins presentation +15mins Q&A
Engggemer}t Wars in the Hotel Bgllroom: Are | Senior Travelers’ Intention to Use Trains: An Extended
150 | Personalized Virtual Influencers S{)teahng the Spotlight 143 Theory of Planned Behavior Approach Integrating
from Humans? Service Quality, Accessibility, and Facility Convenience
The Impact of Perceived Value on Satisfaction and . . . .
155 [Revisit Intentions Using the Experiential Economy Model: Paper | g9 To Try or to Avoid: An Explor; atloq of t.he Relationship
A Focus on Heytea Experience Customers 0512 ID No. between Food UGC and Destination Image
Session 1 Paper
14:30- ID No.
(1430- {0207 i - < ' The effect of similarity b iews and busi
15:45) 154 The Impact of Gamified Experiences on Tourist Emotions 217 e eftect of similarity etwee?n reviews and business
and Behaviour Abstract profiles on travel review usefulness
Exploring the ESG impact of Macau gaming companies: Session Chair 3: Dr. Zhang Yang
200 A comparative analysis from the perspective of . Lo . s
employees and customers Effects of perceived tourism impacts on residents
152 support for tourism development: Evidence from
Session Chair 7: Dr. Pan Yu overtourism in Macau
15:45- Niche Destinations: Tourism Consumption Behavior in
16:15 0205 Tea Break 246 County-Level Regions
The Differential Impact of Al- and Firm-generated Session 2 . .
9-May 167 Content on Tourists’ Visit Intention in Tourism 9-May | (16:15- 0606 IF]’)a}])\]er 171 ExplOr’:%i;iif{ﬁ;iigi{g%g:liﬁgzgegsiirlr;[aggsl]ty on
Destination: based on the Trust Transfer Theory 17:30) 0.
“From Traditional to Creative”: The Development and
Paper 168 | Validation of the Wet Market Tourism Experience Scale
0506 ID No. for Generation Z Tourists The Influence of “Grocery Store Tourism” Experience on
172 | Revisit Intention and Recommendation Intention: The
Technology-empowered ICH Performances: A Study of Mediating Role of Destination Image
113 | Generational Differences in Tourists Experience and
Cultural Identity -- A Case study on Macau 2049
Session 2
(16:15- Session Chair 1: Dr. Wang Dimin Session Chair 4: Dr. Yu Jing
17:30)
136 Transformation of Urban Tourism: Text-mining on 210 Hindrance or Challenge: Supervisgrs Unraveled by
Robotaxi Adoption Employee Nostalgia
Exploring P os.tmodern Authenticity in Hyp.er-Realistic The impact of smart tourism technology in restaurants on
Paper | 137 | Tourism: Emotional Engagemgnt and Behavioral Impacts Paper 255 customer attitudes and word-of-mouth
ID No. at The Venetian Macao B303 ID No.
0511
138 Decoding dlgl;al engagement in thel musenm:ig i 58 Digital Innovation Process of Hotels: An Actor-Network
actor asymmetry analysis Theory Perspective
Session Chair 2: Dr. Timothy Lee Session Chair 5: Dr. Kim Jinkyung, Jenny

17 18



10 mins each person, 60 mins presentation +15mins Q&A

9-May

Session 2
(16:15-
17:30)

B401

Paper
ID No.

192

Road Connectivity and Evolution of Tourist
Destinations ——The Changes of Benzilan Town of
Yunnan Province

193

The impact of social media on honeymoon travel
decisions and experiences

229

Visual spaces and eWOM in hotel YouTube videos: A
deep learning analysis grounded in media richness theory

Session Chair 6: Dr. Lee Ming

9-May

Session 2
(16:15-
17:30)

0207

SEG-FHTM Funding Report

Presented by :
Dr. Su-Ying Pan
Dr. Yan Feng

10 mins each person, 60 mins presentation+15min Q&A

10-May

Session 3
(9:00-
10:15)

0404

Paper
ID No.

191

Based on the S-O-R model: exploring how service quality
and place attachment drive revisit and sustainable
behavior of tourists in rural tourism

195

Authenticity and Sustainable Tourism Behavior in Rural
Tourism Destinations: The Mediating Role of Memory
Impressions and the Moderating Role of Destination
Image

198

A Study on the Emotional Influence of Dragon Boat
Sports Tourism Destinations on Youth Participation ——
Taking Jiujiang Dragon Boat Activity in Nanhai, Foshan,

China as an Example

201

Green Awakening after Realizing Ecological
Paralysis:Cognitive-Affect-Conation Mechanisms of
Tourists' Environmental Transformation in Macau

Session Chair 1: Dr. Felix Elvis, Otoo

0405

Paper
ID No.

209

CNRE B I IR L AR TR —— L
R AT A

212

A Al Ao 4T 52 I B A T4 G Ak TR FA)
45 R 495 SQCAL T

213

Wt i R ARG T B E B B 0RIRE EH T2
EEMYE

325

AR XALH R (GenAl) ERIEHF T 0945 < AT
7 AAUTAUTHER T2 A SR SREM Y £ H F7
H

Session Chair 2: Dr. Zhang Yang
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10 mins each person, 60 mins presentation +15mins Q&A

10-May

Session 3
(9:00-
10:15)

5 R EAAL A T BB BAREASAI R R £ R

218 AT RIS
AR FCIPPHER! 49 2040 P U & 2o & BF 3 AR 3R 48 A5 Al
219 AR5
Paper [ s 2 4k o . o
0406 | D No. 220 | EJE AR SALIE A AT R B AR &R 49
ERATHRRRFHELDE A TR TROYE:
223 JATAMAEE 6 547
285 | #F W7 4 HFHR LS d ks EE R E
Session Chair 3: Dr. Chau Shuk Mun
The influence of food culture marketing on tourists' travel
233 | intention, moderated by travel expectation - A case study
of Japanese
The Mechanism of the Quality of User-Generated Content
(UGC) on Tourists' Willingness to Visit Tourist
234 [ Destinations: Taking Qingdao Online Marine Tourism as
Paper an Example
0409 ID No.
235 Camera bullying: power dynamics and digital violence in
social media and reverse gaze
Research on the influence mechanism of social media user]
236 generated content on tourist destination image
construction --- Empirical analysis based on Xiaohongshu
platform
Session Chair 4: Dr. Gao Xiongbin
o7 | BT RIBAT Bk R AL R — AL SR AE AR I
% H ki & @ % TR
28 PTG MR BRT LR G o TRE: KR
ik E B AR AR AR RS
Paper N . . ;
ID No. | y7q [FREEF HA T LACHE K0 RIHEAR A T 160 A1 5
0410 SRR
146 EETESGREY A — AT HBR VL HBA

B HEIHYEARETRE%

Session Chair S: Dr. Chen Yujie

20
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10 mins each person, 60 mins presentation +15mins Q&A 10 mins each person, 60 mins presentation +15mins Q&A
WA AR 008 S AL A P - , —
| o i y7q | 2 EY: A FLDARAURIE 6 KM 4 Ak &
Paper | | B 6930 AL SIE JE 69 Bk 4T 05 BRI Y B W A AT
7 AR N B BABE JE A . ; " N ; o
0411 [IDNo. L AREARARARAE &G 275 | %A ISR CIE B M EE Y
250 5 F IR G T4 EFRITTHSS R Paper
Fot ki A A ID No. o p o , -
SR S R T Od04 | TONO ||y AL SR AR I 5 A5 2 T
Session Chair 6: Dr. Zhang Yulan % FR A RALH
Immersive Spirituality: Exploring Temple Stay as a -~ % %}zﬁﬁ%%&;’? * B 4B BAT A TEB Y -2
144 Unique Form of Tourism Experience FELERE IR Hy s
Session Chair 1: Dr. Lee Ming
Session 3 Analysis of the success factors of DMO in creating a
(9:00- 180 "Wanghong City” --Taking Harbin and Zibo as examples RERMREAHEREL ERAER SISO MARL
10:15) 289 EHBAR
226 Effects of DMO-Generated and Tourist-Generated Social
I]I))aFI:?r Media Content on Heritage Protection Attitudes
o.
0412 200 | AR I 30 T % % Brunch e MR R R A 47
The Role of Internship in Shaping Students’ Perception
124 | and Career Expectation of the Hospitality Industry: A Session 4 Paper
10-May Case Study in Macau 10-May | (11:45- | o405 1D No.
13:00) 296 ALK B AL A T AR IR A E R TS AR %
AERMY IE—— P ShAR AR A R S R A 2T b
131 Research on the influence of digital tourism on tourists'
behavior intention
208 I AT AT & F M AR AR H RHIE S 09 h & G
Session Chair 7: Dr. Cheng Ting Pong W —— AR RSB JE A 5
11%:.14 55 0402 Tea Break Session Chair 2: Dr. Pan Wen
306 MEBAREFRSFRDERS RERF TR
Early-Career Researcher Forum 308 | AT OIS-MLE ™ Rkt & 1 5 4 5 AR AL
i
Presented by: Paper T — —
. . 7R ENRFRAGRFR/EL SR>, SR,
10:45- i e L 0406 | TONO-| 311 |20, 7% 1 10 69w % 2 9 T35 M
11.-45 0702 Dr. Jue Wang bk h A
Dr. Lu Zhang
i BRI AL AT KRRy LR IR AT A % v A2 5 A
DI‘. Slamak Seyﬁ 321 | R EARRAL A T KA LKA 4T A %ok 42 L5 Hu )

Dr. Jose Wong Session Chair 3: Dr. Xu Ye
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10 mins each person, 60 mins presentation +15mins Q&A 10 mins each person, 60 mins presentation +15mins Q&A
215 What Makes Ethnic Restaurants Feel Authentic? 165 Factors Influencing Community Resident's' Attitudes
Toward Community-Based Tourism
Symbiosis or Substitution? A study of the impact of Willingness of elderly users to use Intelligent Voice
216 human-robot collaboration on job insecurity and job 166 Assistant while traveling based on Technology
sustainability of frontline employees in high star hotels Paper Acceptance Model
under self-determination theory 0412 | P No. 181 Polluted Atmosphere: Regional Discrimination and
Paper 21 A Study on ESG Awareness and Implementation Among Tourists' Pro-social Behavior
0409 ID No. Hotel Industry Employees in Taiwan Work or Play? Exploring the Dual Impact of
Embracing or Resisting Al: Managerial Challenges in 183 [Work—Nonwork Interface on Leisure Travelers' Emotional
249 | Adopting Artificial Intelligence in Vietnam’s Hospitality Well-being.
Industry Session Chair 7: Dr. Ermias Kifle Gedecho
214 Granparents’ perceptions, attitudes, and behavioral ) )
intention regarding grandtravel 222 Privacy Concerns of Generative Al
Session Chair 4: Dr. Kim Yongjoong, James Utilising LLM Models and SnowNLP to Analyse
Negative Tourism Experiences in Macau: Social Media
197 &g B AF TR E KR 2381 Sentiment Analysis and Service Quality Improvement
Strategies
Paper
| e TOD R e 5T DNo.| | The Uniquencss of Consumer Behavior i Girlfiends
R EH. RFERZL % ARG IAEF E 0305 239 ourism: Investigating the Impact of "Appearance
Session 4 IIJ)) al;\]er - AT ‘ Economy" on Travel Destination Choice
o.
(11:45- | 0410 AT B 69 SRR 2| BB 69 Mo AT 4K 69 BE B A ) Session 4 Reconstructing a war frontier into a tourist destination: a
10-May| 13:00) 313 W RARR VAL By B AT 5 B 1) 10-May | (11:45- a4 study on the image representation of border city in
— — 13:00 i i i
Revisiting the Norm Activation Model: A ) Guangxi Province unf:ler (Ilrilpltgrrtl.entatlon of the Belt and
305 | multidimensional analysis of eco-friendly hotel consumer oac mtiative
behavior with socio-cultural extensions Session Chair 8: Dr. Xia Menel
Session Chair 5: Dr. Zhu Yanni esston Chair 8: Dr. A1a Menglong
Loyalty Customers Illustration A Study of Luxury Hotel An Empirical Study on Residents’ and Tourists’
Brand Loyalty Customers Based on the Strategic 208 | Awareness of Abnormal Behaviors, and Tolerance for
157 Experience Module and Q Methodology - A Case Study Service Failures
of Four Seasons Hotel in China
- - - - " The use of Al driven by customer personality traits and
Spatial Reconstruction of cultural "Fourlsm driven by "Her| 117 skills the perspective of Big Five personality
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Recommended Places

The Ruins of St. Paul's refer to the facade of what was originally the

Church of Mater Dei built in 1602-1640, destroyed by fire in 1835, and the

ruins of St. Paul's College, which stood adjacent to the Church. As a whole ,
the old Church of Mater Dei, St. Paul's College and Mount Fortress were all
Jesuit constructions and formed what can be perceived as the Macau's
"acropolis". Close by, the archaeological remains of the old College of St. Paul
stand witness to what was the first western-style university in the Far East, with
an elaborate academic program. Nowadays, the facade of the Ruins of St.

Paul's functions symbolically as an altar to the city.

31

The 2nd International Early-Career Researcher Conference Hospitality and Tourism Conference Program

and Tourism L'&"dg‘:"mv_ = |
- ____________________________¢ 4

2. Macau Tower

Source from https://www.Macautourism.gov.mo/zh-hant/sightseeing/other-attractions/macau-tower-convention-and-

entertainment-centre

The tower is 223 meters above the ground and has four floors, including a
two-story main sightseeing floor with a glass floor, allowing you to have a
bird's-eye view of Macau from the sightseeing floor; there is also a revolving
restaurant that can accommodate 250 people, with a field of view of 55
kilometers, which makes people enjoy the view. Enjoy the views of Macau, the
Pearl River Delta and some of the outlying islands of Hong Kong. The tourist
tower is equipped with a glass elevator, which takes about 45 seconds from the
ground to the main sightseeing floor. Passengers can feel the scenery quickly
leaving the soles of their feet, giving them the feeling of soaring into the sky.

Those who love excitement can try adventurous activities such as "Beng

Pig Jump", "Goofy Jump", "Air Walk X" and "Hundred Steps to the Sky".
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3.  Wynn Palace

Source from https://www.wynnresor . /en/wynn-palace/experienc: i /sky-cab

Sky Cab

Have you ever wanted to ride a dragon? At Wynn Palace, you can soar through
the sky in a dragon-themed SkyCab with a spectacular view of Performance Lake
before descending into a beautiful garden. Each air-conditioned, six-person SkyCab
features a bespoke audio system that describes the breathtaking vistas and attractions as

you pass over them, from the dancing fountains to the Cotai landscape.
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Performance Lake

Watch in awe as graceful plumes of water dance a romantic ballet in a thrilling
aquatic spectacle like no other, accompanied by dramatic lights and dynamic music.
As Wynn Palace's signature attraction, the elegant Performance Lake evokes a wide-
eyed sense of wonder from tourists and locals alike. As a guest, you can enjoy a
front-row seat to its grandeur from the comfort of your room or a table at one of our

exceptional restaurants.
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4. Shoppes at Venetian

L T T

JHE B()DYSHOP

Source from https://www.sandsresortsMacau.cn/shopping.html?_ga=2.149011122.569730287.1713419136-490774063.1713419136
The Shoppes at Venetian is the largest indoor shopping mall in Macau, located on the third floor of The Venetian Macau Resort Hotel. Spanning an area of 968,000 square
feet, it hosts over 350 retail shops, dozens of eateries, and three canals, each 390 feet long. The entire shopping complex is covered by a massive ceiling that can be computer-
controlled to create lighting effects simulating the clouds and sky colors of dawn, day, and dusk. Complemented by themed streets, canals, and the 157-foot-long Rialto Bridge,
the elegant and magnificent environment transports visitors to the streets of ancient Venice.
The small boats on the canals, called "GONDOLA" offer a 15-20 minute ride that is popular among tourists. Singers perform Italian songs, while the gondoliers wear

traditional Italian attire, allowing visitors to experience the Venetian ambiance under an artificial "blue sky with white clouds."

35 36



Ot
E ;qm 5 SRR R R The 2" International Early-Career Researcher Conference Hospitality and Tourism Conference Program
s
4

';‘%wn( Faculty of Hospitality and Tourism Management A
e —— ’— ’

5. Ruado Cunha

It is a narrow but bustling pedestrian
street in the heart of Taipa village.
Walking on the street, you will see the
original community of the Island and find
gn..*'. B o ‘ ‘ : | y “: countless famous old restaurants that offer

plenty of traditional cuisines. This small

maze of narrow lanes and alleys is always
packed with tourists. The Street was
turned into the first pedestrian zone in
Macau in 1983. Since then, it becomes a
popular place for shops selling desserts,
almond biscuits, egg rolls, coconut flakes
and peanut candies, some of which you

can buy as souvenirs. Built in the early

———e

19th century , the Old Market is now

reincarnated as a local cultural hub that

adds vibrancy to this neighborhood — the

i

interesting Taipa Flea Market sets up

&
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stalls every Sunday in the square, where

L‘_“

you can find many pretty hand-made
items. It's definitely an attraction that you

can't afford missing.

o _ ) W
Source from https://www.M: ism.gov.mo/zh-h igh ing/other-attractions/rua-do-cunha
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